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Our essence

Letter from our president

The last few years have forced us all to walk on an uncertainty tightrope. Global crises,
geopolitical tensions, inflation, commercial wars, and increasingly restrictive requlations
that seem to define the era we are living in. It would be easy to let threats paralyze us. In
fact, sometimes | feel like sustainability reports run the risk of becoming a bureaucratic
task; a legislative obligation more than a living tool to direct and motivate us. That’s why
since 2022 our sustainability report is built day by day, and frequently updated in a
website where we speak about our work through stories. This was our way of innovating
beyond legal requirements.

Like we say in Italy:“if a door closes, a window opens”

At Grupo Plastilene we have decided to stop looking at the closed door and focus on
keeping our eyes on the windows. We have reinvented ourselves under this premise: to
find a new opportunity in each threat. Every company is born with a mission, matures
with a vision and, when it truly evolves, and finds its superior purpose. This purpose is
the one that defines who we are and why we do what we do. To remain static would
mean to remain in the Stone Age. Today, whether we like it or not, we live in a digital
age alongside Artificial Intelligence, where change is happening at a never before seen
speed.

Two recent experiences have made me reflect deeply regarding this historical moment:

The first is “The Ferrari Luce dilemma: the risk of mediocrity vs the value of trying”. Not
very long ago, Ferrari presented the concept of Luce. As an Italian, | must confess that
this surprised and hurt me. | felt like | was not meeting the aesthetic and brand
exclusivity standard. When someone asked an Artificial Intelligence to “fix it” to make it
look like a real Ferrari, the Al designed a car stuck in the past.

That is the greatest current risk: Al looks back, not ahead. When we rely only on what we
know, innovation is lost and mediocrity is emboldened. However, a failed project will
always be better than the one that is stuck. Ferrari will learn from his mistakes and will
reinvent itself, because what really matters is to be bold enough to try.

The second is “Solar energy on demand: Innovation at the service of humanity”. | heard
of a company that planned to sell low demand solar energy through specialized
satellites. Imagine this during climate emergencies, massive blackouts, or night time
rescue operations: illuminating critical areas from the sky by just pressing a command. It
does not matter if it's day or night, north or south. This is innovation driven at the
service of everyone.

These two examples show that fear and lack of action are our worst enemies. At Grupo
Plastilene, just like our colleagues, we face constant threats. But, we choose to look for
and capture the opportunities that arise every day.

We are not going to abandon what we've built, or the achievements that have brought
us here. On the contrary, we will cultivate them under the wing of constant
improvement, innovation, and adapting to a future that we are trying to build.

We aren't perfect, but we are here, in front of the future. With innovation,
determination, and dedication, the impossible becomes possible.,

Ed itorial August 2026

What is happening with sustainability in our industry? Are we stagnant? Are we
moving forward or back?

In 2017 we structured our Sustainability Innovation Strategy around four
fundamentals:

S,

Plastics are being
threatened because
of lack of education,

culture and some
excessive use in
some applications.

We want to be Teach our clients
leaders in innovation about a the
with a social and proper
environmental management of
conscience. their products.

Legislative
frameworks are
evolving when it
comes to the
sustainable
management of
plastic.

Today, after nine years of work and many changes, we find that these fundamentals
continue being 100% true. | ask myself: has nothing changed in nine years? or what is the
reason for there not to be any significant changes in the framework of sustainability in
our industry?

During these nine years there have been great political and economic changes in
humanity such as the wars that unfolded in Europe and the Middle East, the stagnation of
the European economy, Brexit in England, and the constant advancement of China as an
economic and technological global power. In the Americas, we saw the beginning of a
regime change in Venezuela, the first leftist government in Colombia, the continuation of
progressive governments in Mexico, and the internal administration change in the United
States, situations that have shifted the regional geopolitical sphere with great challenges
and uncertainties. On a technological level we saw the beginning of Artificial Intelligence,
the boom of electric cars, industrial automatization, the speedy growth of electronic
commerce (e-commerce) and an urgency to make our packaging meet increasingly
complex logistical requirements.

Uncertainty in the supply chain and the volatility of energy costs and raw materials have
reconfigured global supply chains (nearshoring). The search for new materials has taken
us to the exploration of alternative materials such as paper, to be used on applications
with high specifications, that historically have been dominated by flexible plastic.

Why with so many changes in the world are there no conceptual changes in the
packaging industry? Because the properties of polymers and health and safety
requirements are a constant: the need to guarantee barrier and food protection, avoid
food waste in the logistical supply chain and recover materials do not change with new
political or technological changes.

During this period we have made decisive improvements: we consolidated
monomateriality as one of our key lines; we promoted recycling processes to achieve PCR
certified resins in Reciclene (we went from producing zero kilos of PCRin 2018 to
producing 3.261.680 kilos of PCR in 2025); we increased the use of recycled plasticin
new packaging (we went from using 3.136.000 kilos in 2018 to 4.967.750 kilos in
2025), and integrated digital traceability to report EPR frameworks and environmental
authorities for the transformation of postconsumer plastic. All of this proves that flexible
plastic remains technically necessary for food security and to maintain a low carbon
footprint when compared to rigid alternatives or other materials.

Even when international diplomacy attempted to create a roadmap through the UN’s
Global Plastics Treaty — a process that, although it did not achieve clarity or the expected
consensus, reaffirmed the existing global rules —, we confirmed with certainty:
international treaties show the roadmap, but real solutions are not signed on desks,
they are applied at production plants and throughout the value chain.

That’s why these fundamentals do not change: because modifying the essence of
sustainability is not a matter of discourse, but a cultural, organizational, and state wide
transformation that requires infrastructure and time.

There are things to do, to work on, we have to be innovative, and move transformation
forward together. At Grupo Plastilene we must continue protecting packaging’s contents,
we must continue being efficient and economically viable, we must continue being
functional and capable of managing an integral and active circular economy, with the
participation of all the stakeholders.

The greatest challenge — which has always been there, but today demands real scalability
— is the management of postconsumer waste at homes and end users. We are not
expectators: we take on a direct commitment of leading relationship building between
brands, collection systems, and material innovation, ensuring the effort is not solely on
the packaging design, but in recovering and incorporating 30 % yearly plastic
tonnes.

Looking onward, our 4 initial fundamentals will not change since they make up a
structural compass of our raison d'etre. What will change drastically in the next few years
is speed, technical scalability, and how we integrate them into every step of our process.
It's not about writing down a deadline, but accelerating the speed in which we can
achieve it together.
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ABOUT US

1.215 Staff members involved in sustainability

We operate four production plants. To serve markets in Bolivia, Peru, Chile, Mexico, El Salvador, Honduras, “Total up to December 2025

(osta Rica, Panama, Nicaragua, Belize, Paraguay, Uruguay, and Dominican Republic.

PERSONNEL 2025 - PLASTILENE GROUP

m AGROPLASTICOS ALTALENE INTERPLAST NOVALENE PLASTILENE PLASTILENE INC. RECICLENE TECHNOFILMS GROUP TOTAL
29 102 8 99 093 41 79 228

DIRECT 1135

TEMPORARY 1 14 0 7 35 3 9 11

TOTAL 30 116 8 62 628 S 88 239

Sustainability strateqy

er
Working toward the Sustainable [T y
Development Goals (SDGs) is part of our
framework in every management line.
We organize this according to its /\/
materiality level, classified as follows: 11

1 CLIMATE QUALITY
EDUCATION

1 LIFE 1 LIFE 1 PARTNERSHIPS DEGENT WORK AND

BELOW WATER ON LAND




Sustainable Commitments

Circular Environmental Sustainable Sodial
Economy Commitment Portfolio Commitment

See the seal See the seal See the seal See the seal
To facilitate the circular economy for To be carbon-neutral companies and To develop and offer the market a To be socially-responsible
plastics, the achievement of our to contribute to ecosystem competitive portfolio of sustainable companies by providing our staff
customers’ sustainable regeneration. products based on eco-design with wellbeing and supporting
commitments, and compliance with principles that will enable customers vulnerable communities in our areas
legislation relating to our materials. to achieve their corporate of influence.

sustainability targets.
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Financial data

Our economic results were as follows:

2024 2025
EVG 841374455 877.094.196
FVD 781390933 822.873.150
FVR 59983522 54.221.046

VALUES IN COLOMBIAN PESOS

EVG: ECONOMIC VALUE GENERATED

EVD: ECONOMIC VALUE DISTRIBUTED
EVR: ECONOMIC VALUE RETAINED




Communication ecosystem 2025

This is how we have coordinated and communicated
with our stakeholders and informed them.

 We shared with La Sabana University students how our Corporate Social -
Responsibility initiatives relate to a circular economy of plastics. NNOVACION

PARA UN
FUTURO
SOSTENIBLE

- We were part of the launch of The Pulse of a Circular Economy, organized by
Cempre.

- We gave a presentation during Plastics Week, highlightung our experience with
Ciclolene’s postconsumer recycled resins and sustainable compounds.

- At Guatemala’s Green Ideas, we shared how Technofilms integrates innovation, o o
sustainability, and food safety into flexible packaging. 0.0
- We communicated the results of the innovation program with Bogota’s Chamber L . :
eeo 0 0 0 UuNniversidad
of Commerce. o0

- We attended Proflora and spoke to our clients and allies about greenhouse

plastics technology and how they can be used for flower growth and exports. R
Universidad de

La Sabana

- With a new sustainable innovation talk we developed, we received a
sustainability award from ICIPC in Medellin.
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- For the second time, our Sustainability and Global Purchasing VP was part of the

ADI Forum 2025 in Chicago, giving a talk on poliolefins.

- We attended Nation Berries where we presented our materials designed to Universidad de

facilitate pollination and a more efficient cranberry production. IOS An d es

- For the third year in a row at Technofilms we supported Ecoaprendiendo by Colombia

donating materials to manufacture awards: playgrounds for children made out of
recycled plastic at our Amatitlan facility.

- We led a meeting with the Southern Flower Growers Corporation (CFS) where we
presented our responsible end of life model for greenhouse plastics and bringing
waste managers into the conversation.

- We brought students from the Andes University for a second phase of
programming where we presented real challenges in our supply chain so post
graduate students could propose applied solutions. This is all related to topics
they have learned in class.

- At Reciclene we welcomed businesses from Spain and Denmark to work on the
GREEN IMPACKT project framework, a Clean, ANDI, and Spanish Packaging Cluster
initiative that looks to strengthen the smes of the plastics industry in Colombia.

- We presented our shrinkwrap packaging with Colombian PCR content alongside
Exxon Mobil and Postobdn.

- We supported our clients Dummen Orange and NIRP’s showrooms in Ecuador,
strengthening relationships and exploring new collaboration opportunities.

- We participated in Seafood Expo North America, connecting with clients and
strategic allies such as J.D. Pack, Blue Glacier, Seafares and Lagoon Seafood.

- We attended Andinapack with W&M, Exxon, Casablanca and Pronaca, and shared
our success stories with the Water Quench technology.

- Alongside Dow Chemicals, we launched our new material paperlike family for
dairy, meat, frozen and baked goods. These are designed to be a replacement for
EPS trays and were presented at PackExpo in Las Vegas, and Dusseldorf’s K Fair.




Sustainable Commitments

To facilitate the circular
economy for plastics, the
achievement of our
customers’ sustainable
commitments, and
compliance with legislation
relating to our materials.
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Circular Economy Commitment
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banned?
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Circular Economy Commitment

In Colombia, Resolution 803 from 2024 ‘ RE@@?L&EN E ’ K | | % : More than a supplier,
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Circular Economy Commitment

Innovation for

a sustainable
future

These were the key
topics that we
addressed in our 2025
Sustainability event.

Materiales que .
revolucionan la industria

Presentamos Paperlike Solutions, una familia de
monomateriales disefada para aplicaciones
exigentes como lacteos, carnicos, alimentos
congelados y de panaderia.

Innovacion validada en condiciones reales de
produccion en nuestros laboratorios de
Colombiay Estados Unidos.

HISTORIAS 2025

COMPROMISO ECONOMIA CIRCULAR

La economia circular
avanza cuandola cadena
sefortalece

Compartimos elimpacto del modelo de
Agroplasticos en Ecuador: nuestra empresa supero
el 100 % de la meta de aprovechamiento de

plastico de invernadero, exigida por el Decreto 844.

Un resultado posible gracias a la articulacion entre
floricultores y gestores aliados.

HISTORIAS 2025

COMPROMISO ECONOMIA CIRCULAR

Cadenas de valor
mas inclusivas

Pusimos en contexto el trabajo de nuestra
planta posconsumo dentro de marcos
regulatorios globales como el Tratado Global
de Plasticos.

El mensaje fue claro: la regulacion puede impulsar
la innovacion, nuevos negocios, empleo formal
y cadenas de valor mas inclusivas.

HISTORIAS 2025

COMPROMISO ECONOMIA CIRCULAR




Sustainable Commitments

- We measured the

Maximize corporate footprint
the use of = (scopes1and 2)

(@) icontec -

= - We mitigated
reneV\{a ble carbon neutrality plan
energices - . We offset carbon

bond emissions

12

To be carbon-neutral
companies and to

CARBON NEUTRAL
CERTIFICATION

Environmental
commitment

contribute to ecosystem
regeneration.

RECICLENE, CLIMATE
ZERO EMISSIONS POSITIVE COMPANIES

PLANT

As per Carbon Neutral
Protocol, 2020

—

We offset more than
100% of our greenhouse
gas emissions

AMSIILLAJ “Recovery..."
methodology Greenhouse
gas emission neutrality,
due to economic activity




Environmental Commitment

Science based
GHGand
carbon
footprint

accounting

Help us build a
calculator to measure
the carbon footprint of
the Guatemalan
Plastics industry

Calculati

footprint is nolonger just
ah environmental issue

It also opens the door to new businesses,
improves our reputation, and reduces risks.
This calculator makes the first step that
companies have to take easier.
Interested parties who want to use this tool
must do so through Coguaplast.

STORIES 2025

ENVIRONMENTAL COMMITMENT

(GP)GREEN | cogucplest

Coguaplast and GreenDevelopment
created an environmental calculator
and invited us to be a part of this project;
we reviewed and tweaked the model.

All of this was made possible given

our experience with
GHG accounting

and carbon footprint
calculations

that we've been doing since 2018.

STORIES 2025

ENVIRONMENTAL COMMITMENT

In Guatemala there is no legislationat
the moment that makes companies:

measure their carbon footprint. =

However, the plastic sector has decided
to act voluntarily and

promoteits calculation
and management.

We are a part of this initiative!

STORIES 2025

ENVIRONMENTAL COMMITMENT




Environmental Commitment

Each category s part of our”footpfi;ht._ .
Thisiswhat our 2024 GHGemissions =~
inventory lookslike =~

Category 0e %

. Categoryl 261836 121%
our 2024 GHG Inventory Category2 1543809 | 7.15%

Category3 2463319  1141%
Category4 17257193  7994%
Category5 61463 = 028%
Totalsum  215.876,19 100,00%

STORIES 2025

 ENVIRONMENTAL COMMITMENT

150 Tonnes - Tolal



Sustainable Commitments

To develop and offer the
market a competitive portfolio
of sustainable products based
on eco-design principles that
will enable customers to
achieve their corporate
sustainability targets.
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Sustainable Portfolio Commitments

Actingasa

industry and
government

Science, data, and
experience at the
service of plastic
requlations.

bridge between

Ministerial visit
to Technofilms

On July 25th we welcomed the Minister of
Economy, Foreign Relations, and Environment,
alongside the Guatemalan team going to the
Global PlasticsTreaty.

The goal was to showcase our innovations
and circular economy model.

STORIES 2025

SUSTAINABLE PORTFOLIO

A different type
of dialogue

Not all replacements are the most
sustainable. With concrete examples
(UHT packaging, special laminates, and

high performing developments), we

proved that in certain contexts, flexible

plastics are the most sustainable option.

Thekey is in analyzing the
entire supply chain.

by Enecunds

eig a
precedent

The ministers' visit to our plant led us
to share our sustainability experience
at Green Ideas 2025, an event led by i,
Coguaplast. An essential step to get closer
to key stakeholders in decision making 3
and a supply chain guided by data.

STORIES 2025

SUSTAINABLE PORTFOLIO




Sustainable Portfolio Commitments

It folds, rips, and can What does our Types of packaging
be printed on just like Paperlike Solution

paper. Exceptitisn't bring to theffl?

"
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So Utl o n s : BRD o o T - tforecasts non (7 ppoitlons T

Paper-like ] B Sh o BB recydable material : =

isaPEAD P05 25 B prohibitions with a

Monomateria p astic (A Mg g
packaging, designed ot L

production processes
that substitutes difficult to recycle

« Cheeseslices interleavers

(drop-in) « Bacon board

to be rECYdEd. multimaterial packaging. t does notlose Arecydablesolution e -Rigid boxes for donuts, baked goods, and breads
rigidity, has a high barrier with moisture, K *
oxygen, grease, and taste,

with postindustrial
recycling through
Reciclene

- Trays for food that is currently using expanded
polystyrene (EPS)

STORIES 2025 STORIES 2025 S — STORIES 2025

SUSTAINABLE PORTFOLIO SUSTAINABLE PORTFOLIO SUSTAINABLE PORTFOLIO
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el Cheese interleaver _

« Improves shelf life of cheese
- Moisture resistant
» Minimizes bacterial and fungal

growth

acon Board

- Grease resistant
- Alternative to plastic coated paper
structures showcased alongside DOW during
- Compatible with existing equipment PackExpo 2025 (Las Vegas) and K Fair
(Dusseldorf)

STORIES 2025 STORIES 2025

SUSTAINABLE PORTFOLIO SUSTAINABLE PORTFOLIO




Sustainable Portfolio Commitments

A revolution
in barrier
packaging

Mainly for packaging
for meat and dairy.

Our dlient’s voice

“l can'timagine selling deli meat, pork or
chickenin glass or cardboard. .. the first
consideration when purchasing is
freshness. The obvious choice is a plastic
film that allows the best visibility of the
product”.

(asablanca

CARNES ARTESANAS

STORIES 2025

SUSTAINABLE PORTFOLIO

Market
conditions

o o

(asablanca pronaca

CARNES ARTESANAS

tested these new packaging for
dairy and meat.

The result? Today they are two of the first
companies to adopt it in the region.

STORIES 2025

SUSTAINABLE PORTFOLIO

Las grandes marcas nos decian:

A high level
partnership

We worked with W&H and ExxonMobil
to address all the challenges of this high
barrier packaging:

%f?) Food safe shelf life for 45 days
@ Cost efficiency

Q’}:f Puncture resistance

Total transparency

STORIES 2025

SUSTAINABLE PORTFOLIO

Launched

We organized a panel at Andinapack 2025
with everyone involved in this barrier
packaging project, we shared the results
with our Colombian and Central American
customers.

STORIES 2025

SUSTAINABLE PORTFOLIO

Water Quench
technology was
the answer

The solution: a bubble that cools down
with water and makes a high quality
transparent film

A strategic partnership between:

@ WINDMOLLER & HOLSCHER

" = &
ExxonMobil o
Loimpo rite €5 o que fevamos dentro .

STORIES 2025

SUSTAINABLE PORTFOLIO

An opportunity
for the Americas
A technology
that’s closer and
has a faster
response time.

This technology can help improve
response time regionally in Colombia
and the US, and at distribution centers
in Ecuador, México, and Guatemala.

STORIES 2025

SUSTAINABLE PORTFOLIO




Sustainable Portfolio Commitments

Chemical
engineering
students
propose
biobased

A starting point

We suggested exploring biobased materials
for dairy and meat products using the
framework of Bogota's Chamber of
Commerce’s Innovation Program because

Professor Johanna Solano led the challenge
alongside Yohana Garcia, Corporate

Innovation Director of Grupo Plastilene, and
established the criteria for these prototypes:

() Technical viability

Prototypesin action

ee eo@
L ¥ ] e0
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e ee® e e Uuniversidad
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At the end of 2025 we got together with

EAN University and saw 11 prototypes

of films made from yuca, potatoes, and
mango starches in action.

After evaluating them, four were
prioritized for the next phase.

(V) Responsible end of 0D 0D RN

materials

to our connection to EAN University.

STORIES 2025

SUSTAINABLE PORTFOLIO

Award at Andinapack

»

AR vBYE i XvB

At Andinapack, CCB awarded student
projects in different categories;

EAN and Grupo Plastilene received an award
in the category of “Partnerships with the
Business sector”. An initiative that connects
classrooms and real industry needs.

BARYPBE i RE B

SUSTAINABLE PORTFOLIO

The other face of innovation:

national origin PCR

PEQOE PGB E I

As a recognition of this work we
invited professor Juliana and the
nine filanists to our facilities.

Our objective was to show them first
hand the circular economy for the
plastic world.

PRSP IPHDE T

SUSTAINABLE PORTFOLIO

life guarantee

STORIES 2025

SUSTAINABLE PORTFOLIO

The process continues...

The four prototypes chosen will move towards a
new stage of validation alongside the ICIPC,
where we will conduct extrusion tests at our lab.

This proves that sustainable innovation is built
gradually and collaboratively.

STORIES 2025

SUSTAINABLE PORTFOLIO

By the end of the tour they got to
know all the extrusion technologies.

Grupo Plastilene reconoce a
L 3 LN 3
L 3 " e
s o edn
e esee Universidad
- e

Far P

agostoy
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: o T
Su aporte impuls b inves ¥ la forrmaci

e Colombia,

™ 4
Yahans Gareis Luiga Ribare
Directon corporativa de ineovacidn Directnea eceparativa de sesterdalidad

The primary objective for the visit was
to work on the biobased materials
project. We also gave certificates to the
entire class, recognizing their support of
the plastics industry challenge.

STORIES 2025

SUSTAINABLE PORTFOLIO

STORIES 2025

SUSTAINABLE PORTFOLIO

The visit

They got to know our Reciclene
facilities: Plant 1, where we produce
the plastic cores and profiles, and our
postconsumer plant where we
manufacture our Ciclolene ® resins

v STO

= SUSTAINABL




Sustainable Portfolio Commitments

There were
5 focuses at

1st Plastilene Fair

Sustainable
innovation
fairs at the
Group

Soacha received operational personnel from
the Group to share information regarding our
sustainable portfolio, sustainable innovation
strategy, and packaging with PCR content.

thefair:

» Social commitment

the recycling process
« Paperlike in the US

» Responsible end of life
for polyolefins

» Presence and work in
other geographies

This model propelled
its replication in other
companies within

- Monomaterials that ease

the Group.
Esta primera feria ha sido un
STORIES 2025 STORIES 2025 e bt
SUSTAINABLE PORTFOLIO SUSTAINABLE PORTFOLIO

2nd Fair. Technofilms
became inve

The model at Plastilene was replicated in
Guatemala with a joint focus.

At the stands, alongside exposing our portfolio
for mass consumption, high barrier laminates,
and market trends, we also taught them about
new waste separation legislations. More than
80% of Technofilms employees came by.

STORIES 2025

SUSTAINABLE PORTFOLIO

3rd Immersive fair
at Reciclene

In Tocancipa, we talked about PCR, labels,
volunteering, and carbon footprint. Plastilene and
Altalene presented their PCR packaging portfolio,
and Reciclene showcased their Ciclolene® resins.
The fairincluded a tour of the Reciclene and
Plastilene labeling facilities; for many employees this
was their first visit.

STORIES 202%

SUSTAINABLE PORTFOLIO

2da Fetia

de Innovacion

Sostenibleen
Guatemala

Asi se vivio
en Reciclene
nuestra3.2Feria
de Innovacion
Sostenible

The fair ended with a
celebration of the economic
award we received that year
from the PROUSAR fund.

Plastilene, Altalene
and Reciclene

received this
award for:

« Flexible plastic bags and
packaging with PCR content

« Flexible packaging with
national certified PCR

This highlights the impact

of innovation through
partnerships.

STORIES 2025

SUSTAINABLE PORTFOLIO




Sustainable Commitments

To be socially - responsible
companies by providing our staff
with wellbeing and supporting
vulnerable communities in our
areas of influence.

o5

We provide

We support

our staff with vulnerable
wellbeing communities

IN Our areas

of influence

SOCIAL
~d COMMITMENT L_~

Donations in cash Volunteering
and in kind for ' IN social and

people affectea environmental
by natural disasters causes




Social Commitment

Agricultural
plasticin
Ecuador

its circular route!

of our agricultural plastic from
ending in landfill or being
processed informally.

| SOCIALCOMMITMENT = -

‘_ '_.}_-'_Whlle we guarantee a
- steadysupplyof

post-consumer ag"CU[tUrai |

plasticin collaboratlon
~ partnerfarms, they

‘manage |t

through the :

following
- stages:
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This has been
achieved through our

specialized

sustainable wa..

waste

. _"‘(._. -;-"._’
'@'_‘. & ~

management =

model.

This model complies with the
country’s EPR legislation and
supportsourauthonzéd e N
waste managers. / %"

/
r
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Matenals are-i -~ Then transported
collected at  andstroredatan
each farm

F?F.S-:ﬁ':'-:'-.’il i ﬂ,’

":%;?_____Q{-i-‘authonzed
e -col Iectron center

\- ..' '.-. i
Ill i
L I H

 Theyare "'--The raw material
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As of today we have

partnered with
5 waste managers

that reach key agricultural areas in Ecuador, such as:

STORIES 2025

SOCIAL COMMITMENT

become buckets garbage :)ags
plastic wood, and other products that
with proper waste management can
be transformed over and over again.
This is the magic of plastic.




Social Commitment

In just 2 hours, with the support

Wh id - fi Sembrando Es ,th
Vo&ef’géen‘é’?é:p”e?ﬁ'owis ¥Ve IISteand lgzé?EE\moga{gegm.%e;ggﬁ;egt
covered wit and other volunteers
J OOourac mg ' y
Let’s plant 150 trees O e vicionfomte we Ieftla growing _
trees toge ther! | 0 Dy IGMIES - _ ng%ﬁgo?h (|)'|0d [gr_;pergg?/ssa iy green ung o.r Ve

Security Committee, our

Agroplasticos employees and

We CI(() me tog$ther gh:{i_r fa(r)rllili%s did not hesitate to
to take care of our Iihatse.
coerrllunityin %gﬂ%fggt%%d:e:d
Ecuador rweplantedrees,
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Social Commitment

Educational
tour at our
facility with
Explora
Plastilenitos

Seeing their heroes

in action and looking
up tothem more
and more!

For her there is no one more powerful
than her dad who is a Forklift operator.

STORIES 2026

SOCIAL COMMITMENT

As they toured
thefadility
something else

caught their eye.

The packaging that they see every day: at
home, in their lunchbox, even in their pets’
food, was right there before them.

And that's when they realized: behind each
packaging there is science, technology,
and the work of their own parents.

STORIES 2025

SOCIAL COMMITMENT

A third visict

In 2026 we once again opened our
doors to our facilities. We were visited by
50 little explorers in Plastilene and more
than 13 in Agroplasticos.

STORIES 2025

SOCIAL COMMITMENT




Social Commitment

Miles that
filled us
with joy
These races promote
our wellbeing

 Veleaped,increasing by more than 100%in

participation: throughout the event we sponsored
57 employees. 37 women and 20 men from
Plastilene, Altalene, Reciclene, and, for the first time,
Interplast.

STORIES 2025

SOCIAL COMMITMENT

We werein all

the categories!

36 employees ran the 5k race; 72% of
them were women.

Inthe 10K race 19 employees ran,and in
the longest race (15K and 21K) two
employees showcased their discipline.
Meet them here!

STORIES 2025

SOCIAL COMMITMENT

This race taught us that when we choose to
move forward, our body and mind take us
farther than we ever expected.

STORIES 2025

SOCIAL COMMITMENT




Social Commitment

Social res

onsability

In Coloml?ia

An event that brought together hearts
and gave waste a new life through
creativity

El 18 de octubre de 2025 vivimos nuestra

primera jornada de
voluntariado juntoa
la Fundacion Michin.

Asifuenuestra
1erajjornadade
voluntartado con la
N e Fundacion Michin

Tl WSS

Colaboradores de Plastilene, Novalene,
Altalene, Reciclene y del drea Corporativa
compartieron algo invaluable: su tiempo.

HISTORIAS 2025

COMPROMISO SOCIAL

{Qué ocurrio en ese Fstaaccionsesuma :
primer encuentro? una alianza de mas

En equipos, los nifos de la Fundacion y los de d ieZanos con Ia

voluntarios crearon personajes con materiales 3 4 e 4
reciclados y los presentaron en un desfile FI.I ndaCIon M |Ch in y
lleno de imaginacion. iniciada por nuestro fundador,

. . 1 Don Antonio Pacini.

Durante anos, el apoyo fue material y

liurado eliaid I- ior economico, pero en 2025 dimos un paso
El jurado eligio el mejor look, mas, sumamos la participacion de
pero, al final, ganamos todos. nuestros colaboradores.

HISTORIAS 2025 HISTORIAS 2025

COMPROMISO SOCIAL COMPROMISO SOCIAL




Social Commitment

Our greatest
pride

IN 2025 WE AWARDED
89 EMPLOYEES:

+Plastilene:77  <Reciclene: 10

«Novalene: 2 - Agroplasticos: 5

STORIES 2025

SOCIAL COMMITMENT

WE CELEBRATED THEIR
COMMITMENT, SUPPORTING THE
GROUP FOR OVER 35 YEARS.

STORIES 2025

SOCIAL COMMITMENT




Social Commitment

Our corporate social
responsibility in
Guatemala

g il A
.. -
< i .

Solidari

inaction’ |

In 2025 from Technofilms we organized the
internal “Donate your Toy” program for the
second year in a row. We received 617 toys
and 628 lunches for the children of the
country’s plateau!

STORIES 2025

SOCIAL COMMITMENT

The day of the giveaway, some
of ouremployees, customers,
and suppliers'families came.

for being a
part of this
eventand -
the P
Christmas

spirit.

SOCIAL COMMITMENT




Social Commitment

Let’s celebrate academic
excellence

We're proud to see our employees’
children shine

Today this initiative has
expanded to our other

companies in Colombia,

Guatemala,
and Ecuador.

We havemade
monetary and
matenial donations.

———
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Social Commitment

Our corporate
social
responsibility
in Ecuador

A different kind
| of (hritmas

events to celebrate
families, and elder

.b- @ STORIES 2[]25#5

- | ’ y 7
SOCIAchM ITMENT
o N S
o B !

On December 11th we paid a visit to
the Arcangel Foundation, and on the
16th alocal retirement home.

These were very important events that
embodied what Christmas is all about:
being present, together, and bringing
humanity.

STORIES 2025 &

SOCIAL COMMITMENT

Closer to those
who need it the
mostin 2024




Social Commitment

Football

tournament
at Plastilene

OURPASSIONFOR
SOCCER BRINGS
USTOGETHER

At Plastilene we promote yearly a soccer
tournament that brings operational and
administrative personnel from Bogota
(Soacha and Bosa) together.

The event is organized through a sports
committee, internal leaders, human
resources, and management systems.

We facilitate the event by providing uniforms,
location, and lunch, and they bring their
hearts and energy onto the field.

STORIES 2025

SOCIAL COMMITMENT

" NATIONS LEAGUE

. 216 employees participated,
. organized in 19 teams.

B STORIES 2025 )

SOCIAL COMMITMENT

ONE OF THE MOST
ANTICIPATED,
WITHOUT A DOUBT

In every match, the .. )
employees feel the m . kel
rush in the field and

theirfamily’s support.

This has made the
tournament into a different
experience that breaks with
routine and strengthens
bonds amongst peers.

STORIES 2025

SOCIAL COMMITMENT




Social Commitment

We encouraged the iy
development of Doll-making
talented women gradlating

Our commitment to our employees
reaches their home.




Sustainability report
Plastilene Group

GRI Table 2025*

Sustainability Policies™

*Documents available only in spanish


https://grupoplastilene.com/wp-content/uploads/2026/07/SC-Pol-Corp-005-10-Politica-de-Sostenibilidad_julio2026.pdf
https://plastilenesostenible.com/wp-content/uploads/2026/08/Indice-de-Contenidos-GRI-VF-2026.pdf.pdf

